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FORWARD THINKING

H-ot on the heels of the Shoppes at
the Four Seasons comes Macau’s
newest super-luxe shopping destina-
tion, the Mall at Studio City. Expected
to, open in 2011 at Cotai's upcoming
Macau Studio City Resort, plans for the
Mall ‘were recently revealed by Taub-
man Asia, a subsidiary of US shopping
mall giant Taubman Centers.

Set to be Asia’'s most luxurious
shopping center, the Mall at Studio City
will feature a lavish line-up of 23 luxury
flagship stores. The usual suspects
such Christian Dior, Gucci, Chopard,
Cartier, Omega, Piaget, Van Cleef & Ar
pels and Versace will all be there, occu-
pving about three-quarters of the Mall's
600,000 square-feet of leasable space.

The Mall, which is a component
of an integrated casino resort, will be-
come the “showpiece” of the project,
according to Taubman Asia president
Morgan Parker. Its location next to the
Lotus Bridge immigration checkpoint
and the light rail transit line will make
the shopping centre a “meeting point"
along the Cotai Strip, he added.
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